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Download the slides and 

find the recording after 

the event at: 

https://connect.ncoa.org/

products/pursuing-

innovation-strategies-for-

outreach-and-

partnerships

Where to Find Today’s Webinar

https://connect.ncoa.org/products/pursuing-innovation-strategies-for-outreach-and-partnerships


Innovations in Outreach and 
Partnership   
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Candace (Young) Nakamoto, Volunteer 

Coordinator & MIPPA Director at Hawaii SHIP 

Presenters  

Dianne Stone: Associate Director, Network 

Development & Engagement at NCOA  











National Institute of 
Senior Centers

January 18, 2023

SENIOR CENTERS



10

Leadership NISC – Building the Network

Modernizing Senior Centers Resource Center Piloting Innovation

NCOA is the voice of senior centers, 

trusted by the aging network as the 

authority on senior centers.

NISC is the largest (and only) national 

organization dedicated to senior centers.

Building capacity through training, 

technical assistance, and a 

clearinghouse of resources, funded by 

ACL

NCOA connects to older adults through 

the senior center network, delivering 

innovative programs and connecting to 

business.

NCOA’s Role With Senior Centers
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NISC Affiliate Membership

1. Reach and engage with at least 60% of senior centers nationally

2. Reach and engage with at least 50% of senior centers located in and serving medically 
underserved areas/populations; 

3. Increase senior center staff knowledge around effective delivery and sustainability strategies for 
successful programming; and 

4. Increase senior center staff confidence and skills to meet the needs of diverse older adults. 
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NISC Affiliate Membership

https://www.ncoa.org/page/nisc-membership-application

https://www.ncoa.org/page/nisc-membership-application


If you’ve seen one senior center, 
you’ve seen one senior center. 
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Senior Centers – Modernizing for 80 Years

Townsend 
Clubs

Recreation 
Centers

Multipurpose 
Senior 

Centers
Traditional 

Senior Center

Today’s 
Senior 
Center
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Today there are more than 10,000 Senior 

Centers across the country. They come in all 

shapes and sizes – no two look alike – and 

reflect the community they serve.

Continued Evolution of Senior Centers

Senior Centers continue to evolve. Drivers of change include:

• Shifting Generations

• Longevity

• Aging in Place

• Establishment of evidence-based interventions

• COVID
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Greatest Generation
Born between 1901-1924

Shifting Generations

Silent Generation
Born between 1925-1945

Boomers
Born between 1946-1964

• Youngest are now 98

• Valued collective organization, 

patriotism, neighborliness

• Experiences include: WWI, 

Great Depression, America’s 

first Boy Scouts and Girl 

Scouts,, worked easily in 

groups

• No television

• Translation:

o Potlucks

o Sing-alongs

o Games

o Pitching in

• They are 77-97 now
• Value more individual focus, rules 

and policies,  price conscious
• Experiences include post WWII, 

Cold War, Korean Conflict, Civil 
Rights

• Television

• Translation:
o Congregate meals
o Organized clubs
o Free classes

• They are 58-76 now

• The largest cohort in the U.S.  Ever. 

Best Educated. Most affluent. Healthiest

• Value choice, quality, making a 

difference.

• Experiences include Vietnam War, 

Beatniks/Woodstock, Civil Rights

• Television, video, dawn of personal 

computers

• Translation:

o High quality programming

o Short-term/focused commitments

o Demonstrated impact

o Choices in everything



The first person to live to 150 has already 
been born.

David Sinclair, PhD

The Paul F. Glenn Center for Biology of Aging Research
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Pandemic Pivots
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As we learn to live within a pandemic, senior centers began their return to in-person 
engagement. NCOA supports their efforts.

Come Home to Your Senior Center
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• Meal and nutrition programs

• Health Promotion - fitness, and 

wellness programs, including 

evidence-based health promotion 

and disease prevention 

programs

• Transportation services

• Social Services – I&R, Benefits 

Counseling, Housing

How Senior Centers Improve Lives

• Emergency Response

• Employment support

• Community events

• Volunteer and civic 

engagement opportunities

• Social and recreational 

activities

• Lifelong learning - educational 

and arts programs

• Intergenerational engagement

• Creative Self Expression
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Profile of Senior Center Participants

• Approximately 70% of senior center participants are women.

• Single or widowed.

• Half of participants live alone, at risk for isolation and 
loneliness. 

• The majority are Caucasian, followed by African Americans, 
Hispanics, and Asians.

• Peak participation – 75-84 years of age.

• Mid and low income.

• 75% of participants visit their center 1 to 3 times per week. 

• They spend an average of 3.3 hours per visit.
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Challenges/Opportunities

Capacity and Resources

Creating a new image

Ensuring quality

Offering variety and choice across generations, 
cultures, needs and preferences

Impact and evaluation; evidence and outcome-based 
service

Visibility
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Where are Senior Centers?

•Municipal resources

•Aging network 

(eldercare.acl.gov)

•Parks and Recreation

•ncoa.org



24

Modernizing Facilities
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Modernizing Health Promotion
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Modernizing Communication
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Modernizing Nutrition
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Modernizing Creative Expression
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Intergenerational Connections



Connect with a Senior Center Today!
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Contact information 
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Name Program Contact Info

Candace (Young) 

Nakamoto

Hawaii SHIP Candace.Young@doh.hawaii.gov

Dianne Stone

Associate Director of 

Network 

Development and 

Engagement 

National Council on Aging Dianne.Stone@ncoa.org

mailto:Candace.Young@doh.hawaii.gov
mailto:dianne.stone@ncoa.org
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o Getting the facts on senior centers

o Facts-and-benefits-about-senior-centers-you-probably-
didnt-know

o Senior-centers-reach-the-hard-to-reach

o Senior-center-spotlight-intercultural-senior-center-evolves-
to-serve-seniors-with-language-barriers

NCOA Resources  
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https://www.ncoa.org/article/get-the-facts-on-senior-centers
https://www.ncoa.org/article/facts-and-benefits-about-senior-centers-you-probably-didnt-know
https://www.ncoa.org/article/senior-centers-reach-the-hard-to-reach
https://www.ncoa.org/article/senior-center-spotlight-intercultural-senior-center-evolves-to-serve-seniors-with-language-barriers
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o Mapping low-income older adults by race, language and 
technology

o Facebook advertising guide

o Conducting-benefits-outreach-in-highly-trafficked-areas

NCOA resources  
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https://www.ncoa.org/article/mapping-low-income-older-adults-by-race-language-and-technology-access
https://www.ncoa.org/article/facebook-advertising-guide
https://www.ncoa.org/article/from-billboards-to-gas-pumps-conducting-benefits-outreach-in-highly-trafficked-areas

